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Tujuan penelitian ini adalah 1) Untuk mengetahui signifikansi pengaruh 
variabel Citra merek terhadap keputusan pembelian rokok Djarum super pada 
remaja di desa Jimbung, 2) Mengetahui signifikansi pengaruh variabel  
sponsorship terhadap keputusan pembelian rokok Djarum super pada remaja di 
desa Jimbung, 3) Mengetahui signifikansi pengaruh variabel Citra merek dan 
sponsorship terhadap keputusan pembelian rokok Djarum super pada remaja di 
desa Jimbung.
Penelitian ini merupakan penelitian kuantitatif. Penelitian ini 
menggunakan metode deskriptif. Subjek penelitian ini adalah remaja di desa 
Jimbung yang merokok. Teknik pengumpulan data adalah dengan observasi, 
wawancara, angket dan dokumentasi atau arsip. Validitas data menggunakan 
rumus korelasi product moment. Analisis data menggunakan Teknik analisa data 
regresi linier berganda.
Hasil penelitian ini didapatkan bahwa Citra merek (X1) dan sponsorship 
dalam Liga Super Indonesia (X2) memiliki pengaruh tehadap keputusan 
pembelian rokok Djarum Super (Y). Ini ditunjukkan dari hasil regresi linear 
berganda Y = 13,839 +0,339X1+0,390X2. Hal ini memberikan arti bahwa citra 
merek dan sponsorship dalam Liga Super Indonesia memiliki pengaruh yang 
signifikan terhadap keputusan pembelian
Simpulan penelitian ini adalah citra merek dan sponsorship dalam Liga 
super indonesia meningkatkan keputusan pembelian rokok Djarum super pada 
remaja di desa Jimbung.
Kata Kunci : Citra Merek, Sponsorship, Keputusan Pembelian
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ABSTRACT
Afef Abdul Fatah Thobaroh K7405020. THE INFLUENCE OF BRAND 
IMAGE AND SPONSORSHIP IN INDONESIA SUPER LEAGUE TO THE 
PURCHASING DECISION OF CIGARETTES DJARUM SUPER ON
ADOLESCENT IN JIMBUNG VILLAGE, KALIKOTES DISTRICT,
KLATEN REGENCY IN 2012. Thesis, Teacher Training and Education Faculty 
of UNS Surakarta. April 2012.
The purpose of this study is 1) to find out the significant influence of 
brand image variables in purchasing decisions Djarum Super cigarettes on 
adolescents in Jimbung villages, 2) to find out the significant of sponsorship 
variables in purchasing decisions Djarum Super cigarettes on adolescents in 
Jimbung villages, 3) and to find out the significant influence of brand image 
variables and sponsorship variables in purchasing decisions Djarum Super 
cigarettes on adolescents in Jimbung villages.
This research was quantitative research. This study used descriptive 
method. The subject of this research was adolescent in Jimbung village,who 
smoke. The techniques of data collection was by interview, questionnaires and 
documentation. The validity of data used correlation formula of product moment. 
The data analysis that was used was data analysis techniques of multiple linier  
regression.
The results of this study found that the image of the brand (X1) and
sponsorship in the Indonesian Super League (X2) has tehadap influence
purchasing decisions cigarettes Djarum Super (Y). It is shown from the results of
multiple linear regression Y = 13.839 +0.339 X1 +0.390 X2. This gives the sense
that the image of the brand and sponsorship in Indonesian Super League has a 
significant influence on purchasing decisions.
Conclusions this study is the image of the brand and sponsorship in 
Indonesian Super League boost purchase decision Djarum Super cigarette in
adolescents Jimbung Village.
Keywords: Image Brand, Sponsorship, Purchase Decision
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